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Education Information

Doctorate, Yildiz Technical University, libf, isletme/ Pazarlama, Turkey 2015 - Continues
Postgraduate, Galatasaray University, libf, Uretim Yénetimi Ve Pazarlama, Turkey 2012 - 2015
Undergraduate, Marmara University, libf, isletme (ingilizce), Turkey 2008 - 2012

Foreign Languages

English, C1 Advanced

Certificates, Courses and Trainings

Data Analysis, Workshop on Advanced PLS-SEM Topics, European Marketing Academy, 2019

Dissertations

Postgraduate, PAZARLAMA 3.0 ACISINDAN KURUMSAL SOSYAL SORUMLULUK ALGISININ MUSTERI TATMiNIi VE
MUSTERI SADAKATIYLE iLiSKiSI UZERINE BiR ARASTIRMA, Galatasaray Universitesi, libf, Uretim Yonetimi Ve

Pazarlama, 2015

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Research Assistant, Yildiz Technical University, Faculty Of Economic And Administrative Sciences, Department Of
Administration, 2014 - Continues



Published journal articles indexed by SCI, SSCI, and AHCI

I. Using Theory of Consumption Values to Predict Organic Food Purchase Intention: Role of Health
Consciousness and Eco Friendly LOHAS Tendency
Kése S. G., Kirgova 1.
Spanish Journal Of Agricultural Research, vol.19, no.3, pp.1-20, 2021 (SCI-Expanded)

Articles Published in Other Journals

I. Tiketicilerin Mobil 0demeye Yénelik Tutum ve Kullanma Niyeti Uzerine Bir Arastirma
Kése S. G., Ozer E.
internet Uygulamalar1 ve Yénetimi Dergisi, vol.12, no.1, pp.24-39, 2021 (Peer-Reviewed Journal)
II. Analyzing Attitude towards COVID-19 Vaccine in the Context of the Health Industry: The Role of
Country of Origin Image
Aydm K, Ozer E., Kése $. G.
Duzce Medical Journal, vol.23, pp.122-130, 2021 (Scopus)
III. NEXT TIME IT MIGHT NOT BE HERE: EXPLORING MOTIVATIONS TO PURCHASE LIMITED EDITION
FOOD AND BEVERAGE PRODUCTS
Kése S. G., Ozer E.
Journal of Food Products Marketing, vol.27, pp.1-15, 2021 (ESCI)
IV. Deneyimsel Pazarlamanin Miisteri Memnuniyeti ve Miisteri Sadakati ile fligkisi: Akill1 Telefon
Sektoriine Yonelik Bir Arastirma
Kése $. G., Ozer E.
Business and Economics Research Journal, vol.12, no.1, pp.219-232, 2021 (Peer-Reviewed Journal)
V. Is Organic Food a Sustainable Choice? Evaluating Organic Food Production in The Framework of
Environmental Sustainability
Kése S. G.
Business and Management Studies: An International Journal, vol.8, no.4, pp.1-12, 2020 (Peer-Reviewed Journal)
VL. Understanding Ephemeral Social Media Through Instagram Stories: A Marketing Perspective
Kirgova I, Pmarbasi F.,, Kése §. G.
Business & Management Studies: An International Journal, vol.8, no.2, pp.1-20, 2020 (Peer-Reviewed Journal)
VII. Organik Gidalara Yénelik Tiiketici Yaklasimlari ve Pazarlama iletisimi Onerileri
Kése $. G., Kirgova 1.
Tiirkiye iletisim Aragtirmalar1 Dergisi (Online), no.35, pp.338-367, 2020 (ESCI)
VIII. Sehirde Yolculuk: Algilanan Hizmet Kalitesi, Kurum imaji, Miisteri Memnuniyeti ve Miisteri Sadakati
iliskisinde Sehir Hatlar1 Ornegi
Kirgova I, Kése §. G., Ozer E.
Uluslararas: iktisadi ve idari incelemeler Dergisi, no.28, pp.79-100, 2020 (Peer-Reviewed Journal)
IX. Would You Like To Be A Premium Customer? A Research On The Factors Related To The Intention
To Pay For A Premium Music Service
Kirgova I, Baydogan P., Kése S. G.
Journal of Management, Marketing and Logistics, vol.7, no.1, pp.42-52, 2020 (Peer-Reviewed Journal)
X. Sirdiirilebilir Moda Perakendeciligi: Tiiketici Algilar1 Uzerine Bir Arastirma
Kose $. G., Aydin K.
istanbul Business Research, vol.49, no.1, pp.1-32, 2020 (ESCI)
XI. Instagram, Facebook or Twitter: Which Engages Best? A Comparative Study of Consumer Brand
Engagement and Social Commerce Purchase Intention
Kirgova I, Yaman Y., Kése S. G.
European Journal of Economics and Business Studies, pp.279-289, 2018 (Peer-Reviewed Journal)
XII. Televizyon Dizileri ve Filmlerde Uriin Yerlestirmeye Yonelik Geng Tiiketicilerin Tutumlarina iliskin



XIIL

XIV.

XV.

Bir Nitel Arastirma

Kircova I, Kése $. G.

Pazarlama ve Pazarlama Aragtirmalari Dergisi, vol.19, pp.51-77, 2017 (Peer-Reviewed Journal)
Innovative Approaches in Fashion Retailing

Kose $. G., Karaman Akgiil A.

Yildiz Social Science Review, vol.2, pp.29-38, 2016 (Peer-Reviewed Journal)

Acik Inovasyon ve Orneklerle Agik inovasyonun Kullanimi

KOSE §. G.

istanbul Journal of Social Sciences, no.14, pp.14-24, 2016 (Peer-Reviewed Journal)

Kose S. G.

Pazarlama Teorisi ve Uygulamalar1 Dergisi, vol.1, no.1, pp.41-66, 2015 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

1L

Iv.

VL

Dijital D6nemde Pazarda Firsatlar ve Engeller: Geng Kardiyologlar igin Oneriler

Kése S. G., Babayigit E.,, Fak A. S., Kirgova 1.

in: Kardiyolojide Dijital Déniisiim: Bugiin ve Yarin, Ali Serdar Fak, Editor, Tiirkiye Klinikleri Yaymevi, Ankara, 2020
Tirkiye Endiistriyel Reklam Uriinleri Sektérii

Kirgova I, Tosun N. Z,, Karsu Cesur D., Kése S. G.

istanbul Ticaret Odasj, Istanbul, 2019

Kirgova I, Kése $. G., Koca B.

in:, Ela Sibel BAYRAK MEYDANOGLU,Miige KLEIN,Dilek KURT, Editor, Filiz Kitabevi, istanbul, pp.144-173, 2019
Perakendecilik, Toptancilik ve Lojistik Yonetimi

KOSE S. G.

in: Pazarlama Yénetimi, Kircova, Ibrahim, Editor, Beta Yaymevi, istanbul, 2018

Augmented Reality as a Tool to Enhance the Experiential Value of Online Shopping: The Future of
Fashion Retailing

Ozansoy Cadirc1 T., Kése S. G.

in: Handbook of Researchon Global FashionManagement andMerchandising, Vecchi,A.Buckley,C., Editor, Ig1 Global,
Pennsylvania, pp.281-304, 2016

Advergaming - How Does Cognitive Overload Effect Brand Recall? Differences between In-Game
Advertising (IGA) and Advergames

Sagkaya Giingor A., Ozansoy Cadirc1 T., Kose S. G.

in: Handbook of Researchon Human-ComputerInterfaces, Developments,and Applications, Rodrigues, ], Cardoso,
P., Monteiro, ], Figueiredo, M,, Editor, Ig1 Global, Pennsylvania, pp.502-524, 2016

Refereed Congress / Symposium Publications in Proceedings

L

IL

1L

V.

Artificial Intelligence In Retailing

Kirgova I, Saglam M. H,, Kése S. G.

Global Conference on Services and Retail Management, 10 - 13 May 2021, pp.1-14

Barriers to Organic Food Purchasing: A Qualitative Approach

Kése S. G., Kirgova 1.

Global Conference on Business and Economics, istanbul, Turkey, 30 September - 03 October 2019, pp.41-43
Liquid Consumption on Social Media: A Research on the Motivations to Continue Using Instagram
Stories

KIRCOVA i, Pinarbagi F., KOSE S. G.

48th European Marketing Academy (EMAC) Annual Conference, Hamburg, Germany, 28 May 2019

Moda Perakendeciligi Siirdiiriilebilir Olabilir Mi?



AYDIN K, KOSE §. G.
23. Ulusal Pazarlama Kongresi, Kocaeli, Turkey, 27 June 2018, pp.470-486

V. Instagram, Facebook Or Twitter: Which Engages Best? A Comparative Study Of Consumer Brand
Engagement And Social Commerce Purchase Intention
KIRGOVA i, Yaman Y., KOSE S. G.
14th International Conference on Social Sciences, Frankfurt, Germany, 02 March 2018, pp.602-611

VL. Fashion Customers’ E-Wom Behavior: An Exploratory Study
Kose $. G., Enginkaya Erkent E.
12th International Conference On Social Sciences, Amsterdam, Netherlands, 19 - 20 May 2017

VII. Exploring Turkish Consumers' Socially Responsible Consumption Behavior
KIRCOVA i, Enginkaya E., Kose S. G.
2nd Annual International Conference on Social Sciences, istanbul, Turkey, 03 June 2016
VIII. Innovative Approaches In Fashion Retailing

KOSE $. G., KARAMAN AKGUL A.
2nd Annual International Conference on Social Sciences (AICSS), 2 - 04 June 2016

IX. Pazarlama Anlayisindaki Degisimler A¢isindan Kurumsal Sosyal Sorumlulugun Miisteri Tatmini ve
Miisteri Sadakatiyle iligkisi
KOSE $. G.
20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 22 May 2015

X. Segmenting the Gamers to Understand The Effectiveness of In Game Advertisement
O0ZANSOY CADIRCI T., Sagkaya Giingdr A., KOSE §$. G.

1nd Annual International Conference on Social Sciences, Istanbul, Turkey, 14 May 2015

Supported Projects

KIRCOVA I, KARAMAN AKGUL A, AKBAS H. E.,, ENGINKAYA ERKENT E., KOSE S. G., Project Supported by Higher
Education Institutions, Firmalarin Kurumsal Kaynak Planlamasi Degerlendirmeleri Ve Kurumsal Kaynak Planlamasinin
Basarisini Etkileyen Faktorlerin Belirlenmesi, 2020 - 2021

AYDIN K., OZER E., UZUNOZ M., KOSE S. G., Project Supported by Higher Education Institutions, Yesil Tiiketim
Davranisinda Etkili Olan Faktorler, 2020 - 2021

Kircova I, Babiir Tosun N., Karsu Cesur D., Kése $. G., Development Agency, Tiirkiye Endiistriyel Reklam Uriinleri
Sektori, 2018 - 2019

Metrics

Publication: 35
Citation (Scopus): 1
H-Index (WoS): 1
H-Index (Scopus): 1

Congress and Symposium Activities

8. Pazarlama Arastirmalarinda Alternatif Yontemler Sempozyumu (PAAYS 2018), Working Group, istanbul, Turkey, 2018
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