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Innovation
Keskin H., Akgiin A. E,, Ayar H., Etlioglu H. T.
Journal of Business, Economics and Finance, cilt.6, 2017 (Hakemli Dergi)
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2018
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innovation
AKGUN A. E., KESKIN H., AYAR H., ETLIOGLU H. T.
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XIII. Persuasive messages and emotional responses in social media marketing
KESKIN H., AKGUN A. E.,, AYAR H., ETLIOGLU H. T.
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