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Education Information

Doctorate, Istanbul University, Institute Of Social Sciences, Pazarlama, Turkey 2004 - 2009
Postgraduate, Marmara University, Institute Of Social Sciences, Uretim Yonetimi Ve Pazarlama, Turkey 2001 - 2004
Undergraduate, Yildiz Technical University, Iktisadi Ve Idari Bilimler Fakiiltesi, isletme , Turkey 1997 - 2001

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Moda Uriinlerinin Pazarlanmasinda Sosyo-Psikolojik Faktorlerin Tiiketici Tercihleri ile iliskisi Uzerine Bir Pilot
Arastirma, Istanbul Universitesi, Sosyal Bilimler Enstitiisii, Pazarlama, 2009

Postgraduate, Politik Pazarlamada Etik ve Bir Uygulama, Marmara Universitesi, Sosyal Bilimler Enstitiisii, Uretim Yénetimi
Ve Pazarlama, 2004

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Assistant Professor, Yildiz Technical University, Faculty Of Economic And Administrative Sciences, Department Of
Administration, 2018 - Continues

Assistant Professor, Yildiz Technical University, Faculty Of Economic And Administrative Sciences, Department Of
Administration, 2014 - 2018

Research Assistant PhD, Yildiz Technical University, Faculty Of Economic And Administrative Sciences, Department Of
Administration, 2009 - 2010

Research Assistant, Yildiz Technical University, Faculty Of Economic And Administrative Sciences, Department Of
Administration, 2002 - 2009



Supervised Theses

Ozansoy Cadirci T., Saghk sektdriinde hizmet ortammin miisteri sadakati ile iligkisi: Ozel hastaneler ve devlet hastaneleri

acisindan bir karsilastirma, Postgraduate, A.Emre(Student), 2019

Published journal articles indexed by SCI, SSCI, and AHCI

L

IL

1L

Iv.

Consumer responses toward smart technology: A systematic review, synthesis, and future research
agenda

Gungor A. S, Cadirci T. 0, Kose S. G., Ozer Cizer E.

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, vol.48, no.3, pp.1-39, 2024 (SSCI)

Understanding digital consumer: A review, synthesis, and future research agenda

Sagkaya Gungor A., Ozansoy cadirci T.

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, vol.46, no.5, pp.1829-1858, 2022 (SSCI)

An evaluation of airport service experience: An identification of service improvement opportunities
based on topic modeling and sentiment analysis

Kilic S., Cadirci T. O.

RESEARCH IN TRANSPORTATION BUSINESS AND MANAGEMENT, vol.43, pp.1-10, 2021 (SSCI)

26 years left behind: a historical and predictive analysis of electronic business research

Cadirci T. 0, GUNGOR A. S.

ELECTRONIC COMMERCE RESEARCH, vol.21, no.1, pp.223-243, 2021 (SSCI)

Articles Published in Other Journals

L

IL

IIL

IV.

VL

VIL

Creating meaningful insights from customer reviews: a methodological comparison of topic modeling
algorithms and their use in marketing research

Yazic1 G., 0ZANSOY CADIRCI T.

Journal of Marketing Analytics, vol.12, no.4, pp.865-887, 2024 (ESCI)

SEGMENTATION OF CONSUMERS BASED ON PRIVACY CONCERN AND ADVERTISING VALUES

ISIKAY T, CADIRCIT. O.

Dogus Universitesi Dergisi, vol.25, no.2, pp.201-211, 2024 (Peer-Reviewed Journal)

Segmentation of brand lovers based on perceived financial constraints, financial anxiety, debt
avoidance and perceived financial risk

ALYAR P., Ozansoy Cadirci T.

Business and Management Studies: An International Journal, vol.11, no.2, pp.468-480, 2023 (Peer-Reviewed
Journal)

Revisiting the Recent History of Consumer Behavior in Marketing Journals: A Topic Modeling
Perspective

0ZANSOY CADIRCIT.

Review of Marketing Science, vol.20, no.1, pp.113-145, 2022 (Scopus)

The Voice of the Consumer on sVoD Systems During Covid-19: A Service Opportunity Mining
Approach

Cadirci T. 0., Gungor A. S, Kilic S.

International Journal of Marketing, Communication and New Media, no.11, pp.5-29, 2022 (ESCI)

Effects of Cognitive Load and Game Involvement on Affective Responses in Branded Entertainment
GUNGOR A. S, Cadirci T.

INTERNATIONAL JOURNAL OF GAMING AND COMPUTER-MEDIATED SIMULATIONS, vol.11, no.4, pp.42-58, 2019
(ESCD)

Love My Selfie selfies in managing impressions on social networks



VIIL

Ozansoy Cadirci T., Sagkaya Giingor A.

Journal of Marketing Communications, vol.25, no.3, pp.268-287, 2019 (Scopus)

Cevrimigi Satin Almalarda Tiiketicinin Risk Algis:: iki Boyutlu Uriin Gériintileme ve Artirilmig
Gergeklik (U¢ Boyutlu Uriin Gériintileme)Uygulamalarina iligkin Bir Karsilastirma

Ozansoy Cadirci T., Sagkaya Giingor A.

Kocaeli Universitesi Sosyal Bilimler Dergisi, vol.36, no.2, pp.53-76, 2018 (Peer-Reviewed Journal)

IX. The Impact of Healthscape on Customer Satisfactionand Loyalty in Public and Private
Healthcarelnstitutions
OZANSOY CADIRCIT.,, AKMAZ A. E.

Yildiz Social Science Review, vol.3, no.1, pp.81-96, 2018 (Peer-Reviewed Journal)

X. COMPARING THE EFFECT OF TWO-DIMENSIONAL DISPLAY AND THREE-DIMENSIONAL TRY ON
TECHNOLOGIES ON THE CONSIDERATION SET FORMATION AND FINAL CHOICE ON THE WEBSITES
SAGKAYA GUNGOR A., OZANSOY CADIRCIT.

Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, vol.3, no.3, pp.627-645, 2018 (Peer-Reviewed Journal)

XI. Impact of Involvement and Cognitive Load on A ective Responses toAdvergames and In-Game
Advertising
SAGKAYA GUNGOR A., OZANSOY CADIRCI T.

Yildiz Social Science Review, vol.2, no.2, pp.91-106, 2016 (Peer-Reviewed Journal)
XII. Segmenting eWOM Engagers On Online Social Networks Based on Personal Characteristics and
Behavior
Sagkaya Gilingor A., Ozansoy Cadirci T.
EKEV AKADEMI DERGISI, vol.17, no.57, pp.33-50, 2013 (Peer-Reviewed Journal)
XIII. Algveris Degeri ve Magaza Se¢im Kriterlerinin Belirlenmesinin Hazc1 ve Faydaci Ahisveris Degeri ile
Iliskisi: Lise Ogrencileri Uzerine Bir Arastirma
Enginkaya Erkent E,, Ozansoy Cadirci T.
Cukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.19, no.1, pp.141-155, 2010 (Peer-Reviewed Journal)
XIV. Alsveris Degeri ve Magaza Sec¢im Kriterlerinin Belirlenmesinin Hazc1 Ve Faydaci Alisveris Degerleri
ile iliskisi Lise Ogrencileri Uzerine Bir Arastirma
ENGINKAYA ERKENT E., 0ZANSOY CADIRCI T.
Cukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.19, no.1, pp.141-155, 2010 (Peer-Reviewed Journal)
XV. Tiketicilerin Sosyo-Psikolojik ve Demografik Ozellikleri, ilgilenim, Subjektif Bilgi ve Giiven Diizeyine
Bsgli Olarak Moda Giysi Pazarinin Bélimlendirilmesi
Ozansoy Cadirci T.
ONERI: Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Dergisi, vol.9, no.33, pp.143-152, 2010 (Peer-
Reviewed Journal)
XVL. A Theoretical Framework About How Organizations Promote Their Corporate Social Responsibility
Initiatives
Enginkaya Erkent E., Ozansoy Cadirci T., Esen E.
International Journal of Business and Management, vol.1, no.2, pp.39-47, 2009 (Peer-Reviewed Journal)
Books

IL

Bridging the Theory and Practice of Digital Marketing from Interactive Marketing Perspective: A
Historical Review

Giingor A. S., Ozansoy Cadirci T.

in: The Palgrave Handbook of Interactive Marketing, Cheng Lu Wang, Editor, Palgrave Macmillan, London , Ziirich,
pp.65-92, 2023

Gap Between Mobile and Online Advergames: The Possible Effects of the Optimal Gaming Experience-
Flow

Ozansoy Cadirci T., Sagkaya Giingor A.



IIL

Iv.

in: Application of Gaming in New Media Marketing, Pratika Mishra, Swati Oberoi Dham, Editor, Ig1 Global
Publications, Pennsylvania, pp.125-150, 2018

Augmented Reality as a Tool to Enhance the Experiential Value of Online Shopping: The Future of
Fashion Retailing

Ozansoy Cadirci T., Kése S. G.

in: Handbook of Researchon Global FashionManagement andMerchandising, Vecchi,A.,Buckley,C., Editor, Ig1 Global,
Pennsylvania, pp.281-304, 2016

Advergaming - How Does Cognitive Overload Effect Brand Recall? Differences between In-Game
Advertising (IGA) and Advergames

Sagkaya Giling6r A., Ozansoy Cadirc1 T., Kose $. G.

in: Handbook of Researchon Human-ComputerInterfaces, Developments,and Applications, Rodrigues, ], Cardoso,
P., Monteiro, ], Figueiredo, M,, Editor, Ig1 Global, Pennsylvania, pp.502-524, 2016

Electronic Word-of-Mouth Communication in Online Social Networks: The Motivational Antecedents
of Electronic Word-of-Mouth (eWOM) Engagement in Online Social Networks

OZANSOY CADIRCI T., Sagkaya Giingor A.

in: Capturing, Analyzing, and Managing Word-of-Mouth in The Digital Marketplace, Rathore S, Panwar A, Editor, Ig1
Global Publications, Hershey Pa, pp.77-102, 2015

Papers Published in Refereed Scientific Meetings

L

IL.

11

Iv.

VL

VIL

VIIL

IX.

KRIPTO PARALARA YATIRIM NiYETINI BELIRLEYEN FINANSAL VE PSIKOLOJiK FAKTORLERIN
INCELENMESI

Cavus B., Ozansoy Cadirci T.

XI. YILDIZ ULUSLARARASI SOSYAL BIiLIMLER KONGRESI, Istanbul, Turkey, 25 - 26 December 2024

MARKA ASKI YASAYAN TUKETICILERIN FINANSAL KISITLAR, FINANSAL KAYGI, BORCTAN KACINMA
EGILIMI VE ALGILADIKLARIFINANSAL RiSKE BAGLI OLARAK BOLUMLENDIRILMESi

ALYAR P.,, OZANSOY CADIRCI T.

BALKAN 7TH INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES, USKUP, Macedonia, 3 - 05 February 2023,
vol.9, pp.12

Mahremiyet ve Dijital Pazarlamada Gelisimi

ISIKAY T., OZANSOY CADIRCI T.

9.Y1ld1z International Social Sciences Congress, Istanbul, Turkey, 26 - 27 December 2022, pp.102
Understanding Product Usage Motivations By Analyzing Amazon Alexa Customer Reviews With
Latent Dirichlet Allocation Algorithm

YAZICI G., OZANSOY CADIRCI T.

9.Yild1z International Social Sciences Congress, istanbul, Turkey, 26 December 2022, pp.116

ARE VIRTUAL GOODS EQUAL IN VALUE TO THEIR MATERIAL COUNTERPARTS? COMPARISON BASED
ON HEDONIC AND UTILITARIAN VALUES

SAGKAYA GUNGOR A., OZANSOY GADIRCI T.

9.Uluslararasi Bilimsel Arastirmalar Kongresi (UBAK), Ankara, Turkey, 12 December 2020

Motivations for Gifting in Digital Games: What If The Gift Is Virtual?

Sagkaya Giingor A., 0OZANSOY CADIRCI T.

3rd Annual International Conference on Social Sciences, 26 - 27 October 2017, no.3

Impact of involvement telepresence and cognitive load on affective responses to advergames
SAGKAYA GUNGOR A., OZANSOY GADIRCI T.

2nd Annual Internation Conference on Social Sciences (AICSS), 2 - 04 June 2016, no.2

Segmenting the Gamers to Understand the Effectiveness of in Game Advertising

0ZANSOY GADIRCI T., Sagkaya Giingor A, KOSE S. G.

1st Annual International Conference on Social Sciences, istanbul, Turkey, 21 - 23 May 2015, pp.435-447

indirimli Gida Perakendecilerinde Siirekli Miisteri Olma Davranisi



0ZANSOY GADIRCI T., Giingér A., ASIL H.
18.Ulusal Pazarlama Kongresi, Turkey, 19 - 22 June 2013
X. A Theoretical Framework About How Organizations Promote Their Corporate Social Responsibility
Initiatives
ENGINKAYA ERKENT E., 0ZANSOY CADIRCI T., ESEN E.
International Conference on Social Sciences, izmir, Turkey, 10 - 11 September 2009, vol.1, pp.201-209
XI. The Relationship Between Brand Name, Percieved Value, Percieved Quality, Store Image and
Consumers' Purchase Intentions
Enginkaya Erkent E,, Ozansoy Cadirci T.
SOBIAD, Izmir, Turkey, 21 August 2008
XII. Meyve Suyu Sektoériindeki Magaza Markal Uriinlerin Algilanmasina iligkin Bir Caligma
Kurtulus K., 0ZANSOY CADIRCI T., Basfirinci C.
11.Ulusal Pazarlama Kongresi, izmir, Turkey, 01 November 2006, no.11, pp.223-249
XIII. Brand Choices Depending on Technological Developments Among The Young Consumers
ibrahim K, ENGINKAYA ERKENT E., 0ZANSOY CADIRCI T.
Global Business and Technology Association 2003 International Conference, Budapest, Hungary, 8 - 12 July 2003,
pp-727-735

Supported Projects

KAPLAN H. A, AYDIN S., 0ZANSOY CADIRCI T., Project Supported by Higher Education Institutions, Kooperatif
Ortakligma Bagh Hak ve Yiikiimliiliikler Kapsaminda Yargiya Intikal Eden Uyusmazliklarin Analizi, 2023 - Continues
AYDIN S., 0ZANSOY CADIRCI T., KAPLAN H. A, Project Supported by Higher Education Institutions, Sosyal Medyada
Ortiilii Pazarlama Uygulamalarinin Haksiz Rekabet ve Tiiketicinin Korunmasi Agisindan incelenmesi, 2022 - 2024
OZANSOY CADIRCI T., SAGKAYA GUNGOR A., KOSE S. G., OZER CiZER E., Project Supported by Higher Education
Institutions, Yapay Zeka Tabanl Uriinlerin Marka Arketiplerinin Belirlenmesi, 2021 - 2023

0ZANSOY GCADIRCI T., SAGKAYA GUNGOR A, Project Supported by Higher Education Institutions, Dijital Tiiketim
Teorisinin Gelisimi Tahmine Dayal Boylamsal Bir Analiz, 2021 - 2022

Activities in Scientific Journals

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Scientific Committee Membership, 2024 - Continues

Peer Reviews in Scientific Publications

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, October 2024
EUROPEAN JOURNAL OF MARKETING, Journal Indexed in SSCI, April 2024

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, January 2024
JOURNAL OF RESEARCH IN INTERACTIVE MARKETING, Journal Indexed in SSCI, February 2021
JOURNAL OF RESEARCH IN INTERACTIVE MARKETING, Journal Indexed in SSCI, September 2020
JOURNAL OF RESEARCH IN INTERACTIVE MARKETING, Journal Indexed in SSCI, September 2019
JOURNAL OF RESEARCH IN INTERACTIVE MARKETING, Journal Indexed in SSCI, February 2019
EUROPEAN JOURNAL OF MARKETING, Journal Indexed in SSCI, January 2012

Metrics

Publication: 38
Citation (WoS): 3



Citation (Scopus): 114
H-Index (WoS): 2
H-Index (Scopus): 4
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